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Key points 
 
Think back through the message. 
What stuck out? 
 
 

INTRODUCTION 
 

One word, can bring hope 
  

One touch, can bring comfort 
  

One step, can begin a new journey  
 

• A vision for 50 worshiping adults at Newstart 
Church  

• An inviting church 
• A praying church 
• A missional church  

 
THE PATTERN 
 

• Throwing spaghetti against the wall 
• Being an inviter is about taking a risk 
• vs.35-37 
• The ‘bottom line’  
• ‘Look, the Lamb of God!’  (John the Baptist) 
• ‘We have found the Messiah’ (Andrew) 

 
SEE, UNDERSTAND, DO  
 

• How clear do you have to be to be an 
affective inviter? 

• We lack confidence in mission  
 

“A positive person is more interested in what they do 
know than what they do not know”   
 

• Matthew 28:18-20 
• Andrew followed Jesus and related to him  
• The possibility of rejection 
• The perceived lack of clarity 
• 1 Corinthians 13:12 
• We must be willing to say: “the part I know, 

the part I see, that’s enough for me to trust 
God with”  

• Imagine the young boy at the ‘feeding of the 
5,000’ (John 6:1-14) “…but what are they 
among so many?” 

• But in the hands of Jesus it is enough to feed 
5,000 

 
IT BRINGS GLORY TO JESUS CHRIST 
 

• Learn everything you can about how to 
evangelistically present Jesus 

• Only a Christian will tell someone about Jesus 
• Just chuck the spaghetti against the wall! 
• What is your ‘bottom-line’? 

 
 
 
 
 
 

When presenting the gospel, our goal 
should be to persuade not pitch. 

 
Someone might reply that Paul’s evangelistic messages in 
Acts seem rather concise. Might this be justification for an 
elevator pitch approach (Elevator pitches are typically 
associated with business marketers)? No. Luke gives us edited 
summaries, not exhaustive sermons. Consider two examples 
from Acts. 
 
“And he reasoned in the synagogue every Sabbath, and tried 
to persuade Jews and Greeks” (Acts 18:4; cf. 18:13). According 
to v. 11, Paul “stayed a year and six months, teaching the word 
of God among them.” 
 
“Then he entered the synagogue and spoke boldly over a 
period of three months, engaging in discussion and trying to 
persuade them about the things of the kingdom of God” (Acts 
19:8; cf. 19:26). 
 
True persuasion (as opposed to manipulation) seeks to ensure 
people come to a genuine conviction that produces a life 
commitment to Jesus as King. This takes time. 
 
The difference between pitching and persuading is one of 
speed versus significance. An elevator pitch is concerned with 
speed measured in minutes. Evangelistic persuasion is 
concerned with significance understood in terms of meaning. 
 
Here’s the bottom line: an “elevator pitch” is meant only to 
open an ongoing conversation. 
 
This raises some questions. Are we equipped to say more than 
a 2 or 3-minute summary? Are you willing to spend the 
necessary time to engage people beyond an elevator pitch? 
 
The goal of Christian evangelism is not communicating as fast 

as possible but being as clear as possible. 
 
 

Adapted from: “The Exchange” by Ed Stetzer 

PART THREE: ANDREW – FINDING & BRINGING        JOHN 1:35-42 


